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Abstract

The purpose of this research is to study the relationship between brand experience and brand
personality as brand image towards Cocori, using participants in Bangkok area. The subjects are
consumers who have bought or eaten and consumers who have heard of and noticed Cocori, the baked
corn snack. 400 subjects were chosen by simple random sampling and quota sampling. The tool used in

this research has 0.921 reliability. The data were analyzed by using frequency, percentage, mean,

standard deviation and Pearson’s correlation. The result shows that (1) Common experience with Cocori

in terms of physical is quite fair as well as direct experience with Cocori in terms of sensations, feelings,
cognition and behavioral (2) Personality as brand images towards Cocori — the result is rather excellent.
The favorability of brand is associated with charming, young, reliable personality and the uniqueness of
brand is associated with friendly, cheerful, down-to-earth personality. (The strength of brand is fair as
well.) (3) Relationship between brand experience and brand personality as brand image towards
Cocori’s strength image. It is a brand with cheerful and friendly personality, judging from the common
experience with snacks, collectibles, retail shops and other kinds of media. For the favorability of brand,
Cocori’s image reflects spirited, young and fun personality. For the image of brand that no one thought
about is the side that is not related to the product; the will to improve and promote better brand image
to consumers. Subjects experienced from feelings that the brand is cheerful, charming and interesting.
And for sensations related to the website, subjects thought it should be developed to be more modern.
For images regarding behavioral and cognition, subjects chose Cocori due to the nicety in selecting

ingredients causing uniqueness in taste.

Keywords: Brand experience, Brand personality, Image
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